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Second-year MBA students had the opportunity to learn about startups and venture capital in 
Israel during an immersive field course in January 2019. It included a tour of the new Peres 
Center for Peace and Innovation in Jaffa, founded by the late president of Israel Shimon Peres.

 FRONT COVER 
Assistant Professor Reshmaan Hussam in Kenya,  
MBA students in South Korea, and Senior Lecturer 
José Alvarez in Argentina.

“By giving faculty members and students 
hands-on exposure to business practice 
around the world, we aspire to build a deeper 
understanding of the connections between 
global and domestic phenomena.” 
DEAN NITIN NOHRIA 
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Students come to Harvard Business School 
seeking to develop the skills they will need to 
transform not only the organizations they will 
start, join, and lead, but also the communities 
and even the countries in which they will live. 
They, like the faculty and staff on the HBS 
campus, are encouraged to dream big as they 
consider how to make the world a better place. 
The School supports these efforts by creating 
opportunities for members of its community  
to deepen their global insight—a priority since 
HBS’s founding over a century ago. 

Today, more than a third of students in  
the MBA Program, nearly half of the Doctoral 
candidates, and more than half of Executive 
Education participants are international, 
creating an important diversity of voices in the 
classroom. Faculty members carry out many  
of their research projects abroad, often assisted 

by HBS’s 14 global research centers and 
offices, and about half of the cases they write 
each year have a global focus. In addition,  
all 930 first-year MBA students and more  
than 200 second-year students participate  
in immersive field courses to explore business  
in global markets. HBS reaches audiences  
far beyond its campus—business leaders, 
academics, and lifelong learners located 
around the world—through Harvard Business 
School Online courses and Harvard Business 
Publishing cases, reprints, and webinars. 

As the following stories show, by broadening 
its engagement and impact around the  
world, the School continues to strengthen its 
commitment to educating leaders who have  
the global understanding necessary to envision, 
and act on, the most exciting opportunities  
and biggest challenges of the 21st century.

Preparing Global Leaders 
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LATIN AMERICA
Senior Lecturer José Alvarez brings  
his research—including a case on  

Molino Cañuelas, a vertically integrated 
food company in Argentina—to the 

classroom in the Executive Education 
Agribusiness Seminar. 
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PORTUGAL
Catarina Fernandes came to HBS 

from Portugal to gain insights about 
business as an MBA student. Along the 
way, she discovered a passion for the 
academic life, eventually graduating 

with a PhD in May 2019. 
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PARIS
To foster an awareness of climate  

change issues, students in the  
Business, Government, and International 
Economy course discussed a case written  

by Assistant Professor Vincent Pons  
about the US withdrawal from  
the Paris climate agreement. 
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AFRICA
Four MBA students are the  

2019 recipients of the Global 
Opportunity (GO) Fellowship:  

Africa, which lessens the financial 
burden of recent MBA graduates 

working in Africa. 
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MUMBAI
Business leaders and scholars 

gathered in Mumbai in September 2018  
to explore what the 21st century  

holds for working women during the  
“Future of Work: Accelerating  
Gender Parity” conference. 
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SEOUL
For their May 2019 FIELD Global 

Immersion in Seoul, a team of six 
first-year MBA students helped  

Orion, makers of the popular Choco 
Pie cookie, with its marketing  
strategy for a new product. 
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NIGERIA  
AND KENYA

HBS faculty traveled to Africa to visit 
companies in Lagos, Mombasa,  

and Nairobi to deepen their understanding  
of the region. They also participated  

in a research symposium in Lagos to learn 
from local business leaders and  

share their current research. 
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ISRAEL
Erez Perelson, who grew up in 

Israel, is at HBS to gain business 
insight and advance his technical 

skills as a member of the first cohort 
of students in the new MS/MBA: 
Engineering Sciences Program. 
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SHANGHAI
Inspired by her coursework while  
at HBS, China native Cissy Chen  

collaborated with Jingsheng Huang, 
managing executive director  

of the Harvard Center Shanghai,  
to organize an impact investing 

conference in Shanghai. 
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ISTANBUL
The Middle East and North 

Africa Research Center in Istanbul 
has helped facilitate research  

on creative entrepreneurship in the 
region, ranging from grocery and 

package delivery to music streaming 
to payment systems. 

PAGE 6



4 AFRICA

Engaging More Deeply  
with Business in Africa

 ABOVE 
While meeting with 
representatives of the Kenya 
Ports Authority at the Port  
of Mombasa, faculty members 
toured a bulk carrier ship 
off-loading grain commodities 
to Grain Bulk Handlers, one  
of the companies HBS faculty 
visited during the immersion.

RIGHT 
In Nairobi, Assistant Professor 
Reshmaan Hussam spoke  
to an employee at Twiga Foods, 
a business-to-business 
marketplace platform that 
sources produce directly  
from farmers and delivers it  
to street vendors.

In mid-June 2019, more than two dozen HBS 
faculty members arrived at Kenya’s State House in 
Nairobi to meet with the country’s president, Uhuru 
Kenyatta, as part of the School’s faculty immersion 
in Africa. “Business and entrepreneurship are 
ingrained in the Kenyan psyche, whether it is the 
billionaire or the hawker,” President Kenyatta told 
the visitors. “We are focusing on initiatives targeted 
to improve the economic prosperity of the people.” 

The message resonated with the HBS group, 
who visited 20 companies in Nairobi and Mombasa, 
Kenya; and Lagos, Nigeria, ranging from a financial 
services operation to a global telecommunications 
firm to a solar power startup. In Lagos, they  
had dinner with Yemi Osinbajo, vice president of 
Nigeria. The immersion, which included faculty 
from nearly every unit at the School, was a 
weeklong deep dive and included meetings with 
business, government, and academic leaders,  
as well as exposure to local culture.

“We went to learn, to understand, and to  
see best practices,” says Srikant Datar, the  
Arthur Lowes Dickinson Professor of Business 
Administration and senior associate dean for 
University Affairs and co-chair—with Ramon 

Casadesus-Masanell, the Herman C. Krannert 
Professor of Business Administration—of the trip. 

“There is so much excellence, ingenuity, innovation, 
and ideas that we can tap into,” Datar notes. 

The two professors are not new to the region: 
They serve as co-chairs of the School’s Senior 
Executive Program—Africa, an Executive Education 
offering they helped develop in 2016 that has 
been presented in South Africa, Rwanda, Ghana, 
and Mauritius. To organize the immersion, Datar 
and Casadesus-Masanell worked closely with HBS’s 
Division of Research and Faculty Development  
and Pippa Tubman Armerding (GMP 23, 2017), 
executive director of the School’s Africa Research 
Center (ARC) in Johannesburg. They also drew  
on the vast experience of Caroline Elkins, Harvard 
University professor of History and African 
American Studies and a visiting professor at HBS, 
and Hakeem Belo-Osagie (MBA 1980), chairman 
of Metis Capital Partners in Lagos, who became a 
senior lecturer at HBS in July. 

“There was great excitement among the faculty. 
Everyone is interested in engaging more deeply  
with the companies we visited,” says Casadesus- 
Masanell, who has written four cases on Africa. 
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To support MBA students who want to make a difference in 
Africa, the School created the Global Opportunity Fellowship: 
Africa (called GO: Africa, for short). It enables alumni within 
five years of completing their MBAs to pursue full-time jobs on 
the continent by supplementing their income when their total 
compensation is less than $100,000. The maximum award  
is $50,000 per year. The first four GO: Africa recipients were 
named in May 2019:
 •  Katharine Bodnar (MBA/MPP 2019) will serve as CFO for 

the Africa Healthcare Network in Nairobi, Kenya, and  
Dar es Salaam, Tanzania. She worked for the Clinton Health 
Access Initiative in Africa before attending HBS. 

 •  Ike Kyei (MBA 2019) is a former business analyst at 
McKinsey in Lagos who grew up in Accra, Ghana. He will 
work as operations head at Peak Investment Capital, an 
SME investment platform in Accra.

 •  Doha Tantawy (MBA 2019), a native of Cairo, Egypt, will  
work as a strategy and business development associate at 
Misr Radiology Center in Cairo. The chain of radiology 
centers offers diagnostic imaging, interventional radiology, 
and therapeutics.

 •  Tuyee Yeboah (MBA 2018) is a native of Dallas, Texas,  
who grew up in Accra. He will be the chief investment  
and integration officer at Peak Investment Capital after 
completing JPMorgan Chase & Co.’s post-MBA leadership 
development program in Dallas. 

Fellowship Enables  
Opportunity in Africa

 ABOVE 
Recent Class of 2019 graduates 
Katharine Bodnar, Doha 
Tantawy, and Ike Kyei, with 
Tuyee Yeboah (not pictured) 
from the Class of 2018,  
are the first recipients of the  
GO: Africa Fellowship.

 ABOVE 
Professor Tsedal Neeley spoke 
about the global digital leader 
during the HBS Fung Global 
Research Symposium in Lagos.

In accepting the fellowship, Yeboah said: “While for 
some, returning to the continent may be an option, for  
me it will always be a duty. I plan to be a part of fueling  
the hope that currently exists, changing the narrative  
of a continent that has often been ridiculed, and helping 
Africa rise above the world’s expectations. The GO: Africa 
Fellowship is my bridge.”

Datar anticipates seeing the results of the 
immersion over the next year as faculty connections 
to the region—and to each other—grow stronger. 

“The trip was a springboard that will propel more 
scholarship, more collaboration, and more insight,” 
he says. Essential to this process will be the ARC, 
which will provide research and case-writing support 
to ensure faculty make the most of opportunities 
to better understand business in Africa.

Another important aspect of the faculty 
members’ time in Africa was the opportunity  
to share HBS research with local alumni and  
other leaders. On the first full day in Lagos,  
the School hosted the Fung Global Research 
Symposium and a reception for some 100 
business, academic, and government leaders. 
Faculty members presented their work in  
lively TED-style talks: Casadesus-Masanell 
explored competing through business models, 
Assistant Professor Reshmaan Hussam spoke 
about financial inclusion, Henry and Allison 
McCance Professor of Business Administration 
Amitabh Chandra shared his knowledge of 
health care innovation, and Naylor Fitzhugh 
Professor of Business Administration Tsedal 
Neeley discussed the global digital leader. 

If the metric for evaluating the immersion’s 
success is faculty enthusiasm, by all accounts  
it was a huge win. “This was a weeklong drink 
from a fire hose,” says Chandra of his experience. 

“I learned more during this immersion than  
in any single one-week period in my entire life.”
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Innovative Thinking Fuels  
Nascent Startup Scene

When Amira Rashad (MBA 1998) cofounded  
the grocery delivery platform BulkWhiz in the  
United Arab Emirates (UAE) in spring 2017, she 
joined a nascent startup scene in the Middle  
East and North Africa (MENA) region. “Many of 
the necessary ingredients for entrepreneurship  
are there,” says Victoria Ivashina, the Lovett- 
Learned Professor of Finance, who studies the 
MENA region and serves as faculty chair of the 
School’s Middle East and North Africa Research 
Center (MENARC). Ivashina points first to the 
demographics of the region: 40 percent of the 
population is under 25, and youth unemployment 
stands at 28 percent. “The human capital is 
there,” she says. “And they are thinking outside  
of the box.”

In many ways, BulkWhiz, which has now grown 
to more than 50 employees and could potentially 
expand into Saudi Arabia, epitomizes the startup 
trends on the rise in the MENA countries. The 
company was cofounded by a woman—women 
represent about 25 percent of entrepreneurs  
in MENA countries as compared with the global 
average of 10 percent—and it capitalizes on  
the region’s high digital connectivity. BulkWhiz 

translates a grocery-delivery business model that 
has found success elsewhere in the world to the 
MENA market. 

Circumventing obstacles presents opportunities 
for MENA entrepreneurs. Despite being one  
of the most connected regions in the world, with  
88 percent of people online every day, the  
area’s e-commerce sector has grown slowly. One 
reason is last-mile delivery challenges in a  
region where people often lack formal street 
addresses, a problem solved by UAE-based startup 
Fetchr, which utilizes smartphone GPS coordinates 
for delivery. 

HBS’s MENARC, which facilitated a 2018 case 
about BulkWhiz (written by Assistant Professors 
Katherine Coffman and Christine Exley and 
MENARC Assistant Director Alpana Thapar), has 
also helped develop a robust portfolio of case 
studies on a variety of MENA ventures used in 
the MBA Program. Included among them is 
Careem, a ride-sharing service that launched  
in the Middle East three years before Uber 
arrived there (Uber purchased the company for 
$3.1 billion in 2019), and Anghami, a music 
streaming service that debuted in the MENA 

“These entrepreneurs are attuned to the 
cultural and political specificities and 
the economic realities of this diverse 
region. That gives them the upper hand.”
VICTORIA IVASHINA, Lovett-Learned Professor of Finance and 
Global Initiative Faculty Chair, Middle East and North Africa 
Research Center 
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$1B
IN NEW VENTURE 
MONEY WAS RAISED 
FROM INVESTORS  
IN 2018

APPROXIMATELY

25%
OF STARTUPS ARE 
FOUNDED OR  
LED BY WOMEN

60
STARTUP EXITS HAVE 
OCCURRED OVER  
THE PAST 5 YEARS, 
REPRESENTING  
OVER $3 BILLION  
IN TOTAL VALUE

STARTUPS IN THE MIDDLE EAST

region with Arabic and international music a full 
six years before Spotify entered the market. 

“These entrepreneurs are attuned to the cultural 
and political specificities and the economic 
realities of this diverse region,” explains 
Ivashina. “That gives them the upper hand.”

Although many startups have identified and 
seized upon opportunities, there are also several 
key challenges to entrepreneurship in the MENA 
region, Ivashina acknowledges. Some countries 
lack the necessary institutional structures. And 
even the startup hubs—Amman, Beirut, Cairo, 
Dubai, and Istanbul—lack one element that  
has made Silicon Valley such a success: a culture 
of failure. “Successful entrepreneurs have, 
almost as a rule, previously failed,” says Ivashina. 

“That’s how we learn. In Silicon Valley, it’s a 
badge of honor. But the MENA environment is 
not as conducive to a quick recovery after 
failure. The successful entrepreneurs that we’ve 
seen in the region are the survivors.”

Still, Ivashina is optimistic about the future  
of startups in the region: “The desire—and the 
need—for entrepreneurship could move the 
region’s economies forward in substantial ways.”

 ABOVE 
Amira Rashad (MBA 1998)  
and Yusuf Saber, cofounders  
of BulkWhiz, are among the 
growing ranks of entrepreneurs 
who have created successful 
startups in the MENA region.
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In Pursuit of Academia 

It’s fitting that Catarina Fernandes’s (MBA 2012, 
PhD 2019) time at HBS as an MBA and Doctoral 
student should come to a close in Aldrich 111, 
where in May 2019 she defended her doctoral 
dissertation. Fernandes, who hails from Lisbon, 
Portugal, began her nine-year journey at HBS in 
2010 in that same classroom. It is also where  
she made observations as a first-year MBA student 
that later informed her doctoral research in the 
School’s Organizational Behavior program.

“I sat in one of the seats closest to the 
blackboards. I had a perfect view of the whole 
section,” recalls Fernandes. From there she saw  
a hierarchy develop among her classmates. “If you 
put people who are used to being high status 
together in one room, what evolves is a new 
pecking order, a pyramid structure,” she explains. 

“For the vast majority of MBA students, they went 
from being high status to lower status, with most 
feeling they were no longer the smartest people  
in the room,” Fernandes adds. “In talking to 

classmates, I found that the experience of losing 
status impacted them strongly.”

Her observations might have ended there had 
she not taken CareerLeader, a business career 
self-assessment survey, just prior to matriculation 
and learned that she was well suited to a future  
in academia.

A former consultant at A.T. Kearney in Lisbon, 
Fernandes decided to try out the alternative 
career she would consider as a final test of her 
calling to academia, so between her MBA  
years she interned in the human capital division 
at Deloitte Consulting. However, by the end  
of that summer, despite enjoying the work and 
knowing that a consulting salary would help 
mitigate the debt she and her husband, Alberto 
Fernandes (MBA 2012), had acquired to finance 
their degrees, she turned down the company’s 
offer of postgraduation employment. “Realizing 
that I still wanted to pursue the PhD, despite  
the enormous financial opportunity cost, left me 
with no doubt about my commitment to a career 
in academia,” she recalls. 

Drawing on her insights from the MBA 
classroom, Fernandes conducted doctoral research 
examining the impact of changes in status 
hierarchies on people’s behaviors and decisions. 
Her work shows that, as people move between 
contexts where they experience different levels of 
status—something that is becoming increasingly 
frequent as organizations adopt more cross- 
functional and flexible structures—these changes 
in status affect both the individuals themselves 
and the dynamics and outcomes of the teams in 
which they work. It’s an area of inquiry that 
Fernandes will continue as an assistant professor 
in Organization and Management at Emory 
University, where she hopes to have an impact  
on students and practitioners.

“Understanding status is relevant. It affects 
how people see themselves and the career 
decisions they make,” she explains. “What  
I’m finding in my research is that many times  
people who have gone through these status 
struggles might be exactly the kind of leaders  
that companies would want.”

 ABOVE 
During her time at HBS, 
Catarina Fernandes (MBA 
2012, PhD 2019) and her 
husband Alberto Fernandes 
(MBA 2012) became parents 
to Vicente, 3, and Francisca, 
4, who helped their mother 
accept her Doctoral Program 
diploma in May 2019.



Examining Climate Change
From a Business Perspective 

“Climate Change: Paris, and the Road Ahead,”  
a case taught in the MBA Program’s first-year 
Required Curriculum in spring 2019, begins with  
a description of the euphoric moment in Paris  
on December 12, 2015, when delegates from 
around the world jumped from their seats, “crying, 
clapping, screaming” in celebration of their 
collective agreement to reduce greenhouse gas 
emissions “as fast as possible.” 

Assistant Professor Vincent Pons wrote the case 
with Amram Migdal (a former research associate) 
and Mike Lynch (MBA 2017) for the Business, 
Government, and the International Economy class 
to help students explore the impact of policymaking 
on business around climate change. The case 
offers background on the decades of scientific 
study, multilateral negotiations, and tedious 
wordsmithing that led up to the Paris Agreement. 
It also examines the consequences of President 
Donald J. Trump’s 2017 withdrawal from the 
accord; the emerging leadership of the European 
Union and China on the issue; and the economic, 
political, and scientific realities that make achieving 
the agreement’s goals so difficult. 

“I wrote the case to better understand how so 
many of us view climate change as both a global 
threat and one of the most important issues facing 
business in the 21st century, and yet so little  
has been done about it,” says Pons. The project 
received support from staff at the School’s  

Europe Research Center, who facilitated contacts 
with 13 top executives and policymakers at 
European businesses and institutions.

When Pons teaches the case, students consider 
the history of climate science, how country- 
specific concerns affect public opinion and climate 
policies, and the relative cost of various energy 
sources. “There is always lively classroom 
discussion about whether industries that pollute 
are paying a high enough price for their trans - 
gressions and whether innovation and R&D alone 
can help companies stop polluting,” Pons says. 
They also discuss government regulation and the 
societal responsibility of business leaders versus 
their obligation to shareholders.

“Climate Change: Paris, and the Road Ahead”  
is one of several new cases introduced in the MBA 
Program to encourage deeper learning about key 
issues facing society. Michael Toffel, the Senator 
John Heinz Professor of Environmental Management 
and chair of the Business and Environment Initiative, 
says HBS faculty are developing and teaching 
cases that incorporate environmental sustainability 
issues for required courses ranging from Finance  
to Leadership & Corporate Accountability to 
Technology & Operations Management. “We’re 
working to keep pace with practice and expand 
curricular options,” Toffel notes. “Regardless of 
their career paths, our students are unlikely to 
confront a more multifaceted or urgent global issue.” 

 ABOVE 
Assistant Professor Vincent 
Pons discussed the case  
he wrote, “Climate Change: 
Paris, and the Road Ahead,” 
with students in a Business, 
Government, and the 
International Economy class  
in spring 2019.
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Bridging Business 
and Engineering

ISRAEL

To build on the technology skills he acquired in 
the Israeli Defense Forces (IDF), Erez Perelson 
(MS/MBA 2020) came to Boston to pursue an  
AB in engineering at Harvard College, but his 
academic path didn’t end there. “I’m interested 
in entrepreneurship, and because I want to  
lead an organization someday, I knew I needed  
to learn more about management,” says Perelson, 
explaining what prompted him to apply to HBS.

A native of Los Angeles, California, Perelson 
grew up in Herzliya, near Tel Aviv, and has lived 
for most of his life in one of the world’s most 
dynamic ecosystems for technology, especially  
for startups and venture capital. During five  
years in the military fulfilling his required service, 
he gained firsthand technical experience as a 
member of the IDF’s Elite Technological Unit, 
where he was a software engineer and R&D team 
leader. Perelson was especially pleased to learn 

“I think that for the students from Israel 
who have been lucky to come to study  
in the US, part of our job is to be 
ambassadors between the two countries.”
EREZ PERELSON (MS/MBA 2020) 

about HBS’s new MS/MBA: Engineering Sciences 
Program, which would enable him to bridge the 
worlds of business and engineering by developing 
insights needed for success in leading technology 
ventures.

“This new program sounded especially 
interesting and was aligned with my objectives,” 
says Perelson, who, along with two other students 
from Israel, is among the 29 enrolled in the 
inaugural cohort of HBS’s joint degree program 
with the Harvard John A. Paulson School of 
Engineering and Applied Sciences. “I think the 
combination of business and engineering is  
the best foundation you can get,” he notes of the 
curriculum, which includes required courses at 
HBS in the first year, and electives and curated 
courses at both schools in the second year. “One 
of the things I’ve learned is to really test out an 
idea to make sure that you are creating something 
that people want. I think that sometimes, as 
engineers, we get excited by the building process 
and forget that part.”

Perelson appreciates having the opportunity to 
hone his entrepreneurial and management skills 
to understand how to lead a successful business. 

“I feel that in Israel, we’re very good at creating 
technology, but not as good at scaling it. We end 
up getting an early exit, instead of taking the 
company all the way, which emphasizes the need 
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 LEFT 
Erez Perelson (MS/MBA 2020) 
hopes to build on his technical 
background and hone his 
entrepreneurial and management 
skills in the new joint degree 
program.

CLASS SIZE

(29 of whom are in the first 
MS/MBA Program cohort)930

ABOVE 
MS/MBA students participated in 
the Technology Venture Immersion, 
a two-week course in January 2019 
that included design-thinking 
exercises and the prototyping of a 
venture concept.

for us to evolve our management philosophy,”  
he observes.

At the end of the MS/MBA program, Perelson 
hopes to pursue an interest in real estate and  
tech. He got a taste of that during the summer  
of 2019 while working as an intern at Davidson 
Kempner Capital Management. “I want to stay in 
the US for a while after school, but long-term,  
I think that students from Israel who have been 
lucky to come to study in the US need to be 
ambassadors between the two countries, hopefully 
developing successful business careers that 
enable us to strengthen that connection,” says 
Perelson. “I think that’s part of our responsibility.”

ENROLLMENT

% WOMEN

41

% INTERNATIONAL
(representing 69 countries)

37

MBA CLASS OF 2020

The first MS/MBA cohort includes students from 
Argentina, China, France, India, Israel, and Taiwan.
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The Changing Nature of Work 
and Gender Parity in India

SOUTH 
ASIA

As automation, artificial intelligence (AI), and the 
gig economy transform the kind of work we do 
and how we do it, organizations around the world 
increasingly are looking beyond traditional talent 
pools to build effective workforces. “The Future  
of Work: Accelerating Gender Parity,” a conference 
held in Mumbai, India, in September 2018, 
considered the strategic importance of gender 
parity in today’s business environment and  
ways that disruptive change in the workplace 
could open new pathways to leadership for women. 

The day-long gathering convened more than 
350 C-suite leaders, along with industry experts 
and scholars. HBS faculty participants included 
Robin Ely, Joseph Fuller, and Lakshmi Ramarajan. 
Discussions ranged from AI and gender bias to 
opportunities for women entrepreneurs in India. 
A panel about the changing nature of work and 
what it means for women featured a presentation 
by Ipsita Dasgupta (MBA 2002), president of 

group strategy and incubated businesses at  
the media conglomerate Star India. Another  
panel, featuring Sanjiv Mehta (AMP 167, 2004), 
chairman and managing director of Hindustan 
Unilever Ltd., focused on the leadership 
challenges of enabling sustainable organizational 
change toward gender parity.

Conference organizer Kami Viswanathan  
(MBA 2003) reflected on the significance of 
holding the event in her home country. “India  
has one of the youngest populations in the world 
and one of the lowest workforce participation  
rates for women,” said Viswanathan, founder of 
work4.0capital, an investment platform focused  
on the future of work. “This is due partly to  
lack of access and also to sociocultural norms. 
The conference inspired thoughtful debate about 
whether technology and new means of learning  
and engagement can help increase sustainable 
progress around gender diversity in India.”

 BELOW 
Professor Robin Ely, speaking 
at the “Accelerating Gender 
Parity” conference in Mumbai 
in September 2018, was  
joined by panelists Radhika 
Menon, Syna Dehnugara,  
and Sanjiv Mehta. 

RIGHT 
Professor Joseph Fuller 
discussed HBS’s Managing  
the Future of Work Project  
and the need for companies  
to encourage the retention  
of women business leaders. 
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“When employers can value and respect 
the many identities that people bring to 
work and how they can be enhancing 
rather than conflicting, it can be beneficial 
for employees and the organization.”
LAKSHMI RAMARAJAN, Anna Spangler Nelson and Thomas C. 
Nelson Associate Professor of Business Administration

Robin Ely, the Diane Doerge Wilson Professor  
of Business Administration and faculty chair  
of the HBS Gender Initiative, said of the 
conference: “It was enormously stimulating to 
explore the intersection of gender and the  
future of work through a global lens. Companies 
cannot effectively leverage talent without 
addressing gender inequities and gendered 
employment patterns. Efforts to advance gender 
equity are bolstered when we adapt them to the 
current, evolving context.”

An expert in the management and 
consequences of identities in organizations, 
Lakshmi Ramarajan, the Anna Spangler Nelson 
and Thomas C. Nelson Associate Professor of 
Business Administration, presented gender parity 
as a complex concept that goes far beyond hiring 
comparable numbers of men and women. “Gender 
is an important facet of identity that can conflict 
or coexist with our roles at work,” she noted. 

“When employers can value and respect the many 
identities that people bring to work and how they 
can be enhancing rather than conflicting, it can be 
beneficial for employees and the organization.”

In the view of Professor of Management Practice 
Joseph Fuller, innovative workforce development 
models and human resource practices are needed 
to help companies retain the vital expertise  
of women leaders who suspend their careers to 
manage family obligations. Fuller is co-chair  
of Managing the Future of Work, an HBS research 
project that examines the factors redefining the 
nature of work. 

The conference was organized by the HBS 
Club of India in partnership with the India 
Research Center. The global gathering created 

 LEFT 
More than 350 C-suite leaders, 
along with industry experts and 
scholars, attended the gathering.

BELOW 
Associate Professor Lakshmi 
Ramarajan discussed gender 
identity during the conference.

the opportunity for “cross-pollination of ideas,” 
said Ely, and deepened her understanding of the 
implications of the changing nature of work for 
women’s careers. She added, “The discussions 
clearly energized practitioners who see gender 
diversity as a strategic imperative.” 
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 ABOVE 
As a second-year student, Cissy 
Chen (MBA 2019) worked with 
Jingsheng Huang, managing 
executive director of the 
Harvard Center Shanghai, to 
organize an impact investing 
conference in Shanghai.

It takes drive and conviction for an MBA student  
to organize a business conference, especially in 
another country. Cissy Chen (MBA 2019) displayed 
both when she reached out to Jingsheng Huang, 
managing executive director of the Harvard Center 
Shanghai, in November 2018 to enlist his support 
for an idea. Inspired by what she learned in the 
second-year MBA elective Investing in the 21st 
Century: Return, Risk, and Impact, Chen hoped to 
advance an impact investing ecosystem in China. 
The course was taught by Shawn Cole, the John G. 
McLean Professor of Business Administration,  
and Senior Lecturer Vikram S. Gandhi. In just 
weeks, she and Huang worked with Harvard 
Business Publishing and the HBS Alumni Club  
of Shanghai to develop an impact investing 
conference in Shanghai. On December 19, 150 
pioneers in social enterprise and impact investing, 
other practitioners, and academics in China 
gathered for engaging discussions about the topic.

“As a native of Shanghai who has been  
blessed with an HBS education, I feel a strong 
responsibility to do something in this sector,”  
says Chen. “Impact investing is still in the very 
early stages in China and lacks human capital, 
government support, and high-quality investees. 
There is a clear need to build a platform for 
Chinese investors.”

Chen estimates that over the next two decades, 
$3.4 trillion of wealth in China will pass to a  
new generation of high-net-worth families, many  
of whom want to do well by doing good. “At  
the conference we saw many young social 
entrepreneurs who, instead of taking high-paying 
investment banking or consulting jobs, are pursuing 
their passion to solve problems,” she notes.

Before enrolling in the MBA Program, Chen 
worked at the Royal Bank of Scotland (RBS) in 
Shanghai and Singapore. While there, she began 
to question her own societal impact, prompting 
her application to HBS. In her first year, Chen 
explored launching her own startup, but decided 
that she didn’t have the right technology skills  
to make it viable. It was in her second year that 
she discovered how her finance background could 
help her show others how to align portfolios with 
principles. 

Building on the success of the Shanghai 
conference, Chen organized a social enterprise and 
impact investing panel at the April 2019 Harvard 
College China Forum in Cambridge, Massachusetts. 
During her last semester at HBS, she also worked 
on an independent project that reinvigorated her 
entrepreneurial drive, creating a business plan that 
serves as a framework for her interest in advancing 
impact investing in China, which includes educating 
others about the space. Now back at RBS in 
Singapore, where she is in Financial Institutions 
Macro Sales, Chen continues her work on this plan.

“If I hadn’t come to HBS and taken that course,  
I never would have thought about impact investing,” 
Chen explains. “I hope to pass my knowledge 
from HBS to the outside world and think that’s a 
powerful way to make a difference.” 

Advancing China’s  
Impact Investing 
Ecosystem
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 LEFT 
During their immersion in Seoul, a team of HBS students interviewed 
passersby about their taste preferences to help inform the marketing 
strategies they proposed to their project partner, Orion Snack International. 

After his harrowing defection across the DMZ in 
2017, a North Korean soldier’s first request was for 
a Choco Pie, the beloved South Korean confection 
banned in the north. It’s a dramatic example  
of the popularity of the round chocolate-covered, 
marshmallow-filled cake made by Orion Snack 
International. Building on this brand loyalty, the 
company launched an upscale version of the cake, 
and to refine their marketing strategy for the new 
Choco Pie House product, Orion enlisted the help 
of a team of first-year MBA students participating 
in the FIELD Global Immersion (FGI) in Seoul. 
The six-person team was among two cohorts of 
students—one led by Juan Alcácer, the James J. 
Hill Professor of Business Administration, and 
another by Senior Lecturer Sara Fleiss—working 
with partner organizations in the city for eight  
days in May 2019 to gain hands-on global business 
experience.

“Our assignment was to determine how to target 
millennial women with the new product Orion 
launched two years ago, driving sales at their 
specialty kiosks and shops,” says Mike Lim (MBA 
2020), one of the students on the Choco Pie team. 
The new cake, made with better ingredients and more 
flavors, was also much more expensive at $3 each, 
as compared to the original, sold in a package of 12 
for $3 at supermarkets. The biggest challenge was to 
differentiate the original from the high-end version.

For their research into product preferences,  
the team interviewed consumers and, in the 
process, gained insights about cultural norms.  

“The immersion was a wonderful lens through which  
I learned about South Korea and its people. For 
example, their environmental consciousness led us 
to recommend a new packaging design that was 
less wasteful,” says team member Nix Maasdorp 
(MBA 2020). “Our customer interviews enabled  
us to approach our objective from a much deeper 
and more thoughtful perspective.” There were  
also specific protocols observed when working with 
the project partners. “I wouldn’t have appreciated 
the ways business is conducted in different contexts 
without having gone to South Korea,” Lim explains. 

In the weeks before their immersion, the team 
did preparatory work for their assignment, then  
hit the ground running in Seoul, working intensively 
to add value to Orion’s marketing strategy. This 
included suggesting options ranging from tastings  
of the new cake, to incorporating digital displays  
in the shops, to rebranding the product as “Choco 
House by Orion.” 

“The first-year curriculum was extremely helpful  
in preparing us to think about the business scope 
and challenges that were presented and to come 
up with solutions to the problems we were asked  
to solve,” notes Lim, adding that it also helped the 
students learn to collaborate in teams. “We worked 
together really well, even with the high stress levels 
involved. It was an amazing experience that made 
us grow together quickly and work effectively.”

Hands-On Exposure  
to Business in South Korea

“Experiences such as customer interviews, 
diverse HBS teams, and presentations 
delivered by translators can’t be taught  
in the classroom. FGIs force students to 
recognize their biases, knowledge base, 
and frameworks as they develop as leaders.”
SARA FLEISS, Senior Lecturer of Business Administration
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Understanding Challenges  
Across the Supply Chain 

Senior Lecturer José Alvarez has a distinct view of 
the global food system. For his research, Alvarez 
has visited farms, slaughterhouses, packing plants, 
and supermarkets to explore issues of concern  
to managers working around the world and across 
the supply chain. “We try to get into the weeds  
of what’s happening and speak to the people who 
are doing the work to understand the leadership 
challenges,” he explains.

A former supermarket industry CEO, Alvarez 
shares his passion for exploring all aspects of the 
food industry—from farm to port to table—with 
participants in the Agribusiness Seminar. The 
Executive Education offering was founded by Ray 
Goldberg, the George M. Moffett Professor of 
Agriculture and Business, Emeritus. 

“Ray left this amazing legacy that my colleagues 
and I have continued to move forward,” Alvarez 
says. “He saw that people in the food industry 
needed to talk to each other to understand the 
issues they each face.” As faculty chair of the 
seminar, David E. Bell, the Baker Foundation 
Professor and George M. Moffett Professor of 
Agriculture and Business, Emeritus, carried  
on Goldberg’s work: “At each seminar we assemble 
case studies from across the industry and across 
the globe that help participants understand 
challenges facing the food industry,” says Bell. 

“By wrestling with the case issues together, we 

create new perspectives and a sense of community.”
The seminar will mark its 60th iteration in 

January 2020. The faculty team—which includes 
Bell and Forest Reinhardt, the John D. Black 
Professor of Business Administration and head of 
the Business, Government, and the International 
Economy Unit—often works with HBS’s 14 global 
research centers and offices to ensure that different 
countries and sectors of the industry are well 
represented. Alvarez’s research has frequently 
taken him to Latin America, where he sees a wide 
range of dilemmas and opportunities.

“The legacy of the Cold War, governance issues, 
and the need to maintain stable political regimes 
and economies represent challenges in the region,” 
he explains. “Countries like Peru have done a  
good job over the past 20 years in creating a stable 
environment for food businesses, but there are 
situations such as Venezuela, which can’t feed its 
own people anymore.”

Alvarez spent time in Argentina working on 
“Molino Cañuelas: Serving Customers from Seed 
Development to the Kitchen Table,” a case he 
coauthored with Latin America Research Center 
staff Fernanda Miguel (MBA 1997) and Mariana 
Cal. Molino Cañuelas is a vertically integrated food 
business where management encourages innovation 
and growth. As the company continues to expand, 
the case explores whether it should follow the same 
strategy internationally or develop its retail business 
through partnerships or alliances.

While in Argentina, Alvarez observed how 
business leaders have learned to be flexible and 
creative. “I’m impressed when I talk to people who 
are keeping their food businesses going, given the 
turmoil they face dealing with infrastructure issues, 
tariffs, and getting their products to port.” Because 
of world events, the country is also seeing great 
opportunity. Alvarez explains that Argentina and 
Brazil have become beneficiaries of the trade  
war between China and the United States. “China 
needs soybeans for its pork industry. There  
has been a big disconnect in prices between what 

“The Agribusiness Seminar plays an 
important role in educating business 
leaders about the issues that exist 
and the means to address them, so 
that they can be good stewards of an 
industry that is feeding the world.”
JOSÉ ALVAREZ, Senior Lecturer of Business Administration 
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people are willing to pay for US soybeans versus 
Argentinian and Brazilian soybeans because of 
tariffs, so these will be disproportionately important 
for Latin America,” he explains. 

About 10 percent of those who attend the 
Agribusiness Seminar each January come from 
Latin America, such as Sylvia Wachsner (PMD  
35, 1978), director of Sociedade Nacional de 
Agricultura in Rio de Janeiro, Brazil. “Drawing from 
the faculty’s industry knowledge, I have learned 
about consumer behavior and have captured 
insights that I’m able to apply to our projects with 
small and medium food producers,” says Wachsner, 
who also is responsible for building a trusted source 
of knowledge about sustainable food production at 
the Organic Production Intelligence Center.

The four-day seminar draws nearly 200 industry 
leaders to campus from some 40 countries. Many 
are repeat attendees—Wachsner has participated 
nearly 20 times. During classroom discussions, 
presentations, and talks by guest speakers, 
participants explore topics ranging from climate 
change and the environmental impact of 
agribusiness, to the demand for better protein 
sources and non-GMO sustainable produce, to the 
need to transport foodstuffs more efficiently. In 
addition, they discuss trends in the industry, such 
as lab-grown meat, the increased use of no-till 
farming, and the move among consumers to a more 
plant-based diet—a trend that Alvarez says has 
grown considerably in the last few years. 

Agribusiness industry managers attending the 
seminar also confront pressing global problems, 
including poor nutrition and obesity, food waste, 
population growth, and feeding the world’s hungry. 

“Tackling these challenges centers on leadership,” 
observes Alvarez. “The Agribusiness Seminar  
plays an important role in educating business 
leaders about the issues that exist and the means 
to address them, so that they can be good stewards 
of an industry that is feeding the world.”

 LEFT 
Senior Lecturer José Alvarez 
visited wheat fields at a farm 
owned and run by the Duhau 
Group in Argentina’s Pampa 
region. The company was  
the subject of a case Alvarez 
wrote, which he taught in the 
Agribusiness Seminar in 2019.

RIGHT 
For another case, Alvarez 
toured Molino Cañuelas’s 
flour mills in Buenos Aires, 
Argentina, and examined the 
company’s milling equipment.

EXECUTIVE EDUCATION  
PROGRAM PARTICIPANTS (FY19)
REPRESENTING 140+ COUNTRIES

12,600+



HBS Global Leaders Circle 
We gratefully recognize alumni and friends who have made leadership gifts to enhance the global 
understanding of HBS faculty and students and expand the School’s impact around the world. 
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Founders Members

The James S. C. Chao and  
Ruth Mulan Chu Chao Family

Joseph Elbling, OPM 11, 1986

Victor Fung, PhD 1971

William Fung, MBA 1972

Robert F. Greenhill, MBA 1962

André R. Jakurski, MBA 1973

Scott D. Malkin, MBA 1983

David M. Rubenstein
Gerald W. Schwartz, MBA 1970

Ratan N. Tata, AMP 71, 1975

Anonymous 

Omar K. Alghanim, MBA 2002

Jamnalal Bajaj Foundation &  
Bajaj Family +

The Bullard Family +

Hope X. Chen, MBA 1995 +

William A. Chen, MBA 1995 +

Robert I. Choi, MBA 1992

José Olympio da Veiga Pereira, 
MBA 1990

Marcos da Veiga Pereira,  
OPM 27, 1999

Erik N. Engström, MBA 1988

Jaime Gilinski, MBA 1980

Allan W. B. Gray, MBA 1965

Claudio Haddad, OPM 12, 1987

Scott Sang-Won Hahn, MBA 2000

Leif Høegh Foundation &  
Høegh Family

Ragnar Horn, MBA 1989

Sajjan Jindal
Mitchell R. Julis, MBA 1980

Alexander M. Knaster, MBA 1985 +

James C. Kralik, MBA 1990

The Luksic Family 
Susan Rasinski McCaw, MBA 1988

Denise M. O’Leary, MBA 1983, and 
Kent J. Thiry, MBA 1983

Ogden Trust & Ogden Family
Adebayo O. Ogunlesi, MBA 1979

Hüsnü M. Özye in, MBA 1969 +

Guru Ramakrishnan
Christian Ringnes, MBA 1981

Suzan Sabancı Dinçer +

Carlos A. Sicupira, OPM 9, 1984

David Sin, MBA 2007

Christopher P. Torto, MBA 1992

Brahmal Vasudevan, MBA 1997

Kim Wahl, MBA 1987

Andrew L. Waite, MBA 1993

Eitan Wertheimer, PMD 41, 1981

Eric Y. S. Xin, MBA 1999

Andrew C. Yao, MBA 1992

Siddharth Yog, MBA 2004 +

Jenny Zeng, PLDA 14, 2015

Anonymous 

Membership as of June 2019
+Renewed Member

FACULTY 
RESEARCH

STUDENT  
IMMERSIONS

HARVARD BUSINESS  
SCHOOL ONLINE

HBS ALUMNI 
WORLDWIDE

SHARING OF 
KNOWLEDGE

Cases published  
that were globally 

oriented

First- and second-year 
MBA students 
participating in  

field work in the US 
and abroad

Learners from more  
than 170 countries  
since 2014 launch

Graduates living in  
173 countries

HBS cases sold  
outside the US

50% 1,138 50,000+ 86,000+ 5.4M

HBS GLOBAL FACTS AT-A-GLANCE (FY19)
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Mohammed K. A. Al-Faisal (MBA 1996) 
Global Fund

Omar K. Alghanim (MBA 2002)  
Global Fund

Armanious (MBA 2008) Research Fund
I ık Keçeci A ur (MBA 1997) and 

Mustafa A ur Global Fund
Sharyar Aziz (MBA 1976) Global Fund
Bilden (MBA 1991) Asia Pacific  

Research Fund
Leon D. Black (MBA 1975) Global 

Research Fund
Canadian Industry Course  

Development Fund
Chadha (MBA 1997) Family Fund
John (MBA 1957) and Jennifer Chalsty 

Endowment
Anne Chiou (MPP 2005) and  

Drew Chen (MBA 2005) Family Fund  
for Global Understanding

Robert I. Choi (MBA 1992) Asia  
Pacific Fund

Sir Ronald M. Cohen (MBA 1969) 
Research Fund

Lisa Ahmad, MBA 1986, and  
Zubaid Ahmad, MBA 1986 

Vassilis S. Antoniades, MBA 1999,  
and Aikaterini C. Papageorgiou

Kumsal Bayazit, MBA 2001, and 
Stephane Besson, MBA 2001

James B. Bemowski, MBA 1980

Edmond I. Eger III, MBA 1988

Hisham H. El-Khazindar, MBA 2003

Mehmet Ozgur Firtina, OPM 44, 2014

Martyn E. Goossen, MBA 1977, and 
Kathleen Goossen

Engström (MBA 1988) Global  
Initiative Fund

Fund for the HBS Research Project  
on Entrepreneurship Education  
in Palestine

Fung (MBA 1972) Family Global Faculty 
Development Fund

Gayle and Robert F. (MBA 1962) 
Greenhill Family Endowment for  
Global Research

Claudio Haddad (OPM 12, 1987) & 
Family Latin America Research  
Center Fund

HBS Africa Fund
HBS Asia-Pacific Fund
HBS China Fund
HBS Cuba Fund
HBS Europe Fund
HBS India Fund
HBS Israel Fund
HBS Japan Fund
HBS Middle East and North  

Africa Fund
John B. Hess (MBA 1977) Dean’s 

Discretionary Fund

Frances Cashin Hodler, MBA 2013

Majid H. Jafar, MBA 2004

Meng Jiang, MBA 2012

Ji-Hong Kim, MBA 1982

Christopher Jaewoo Koh, MBA 2016

Tina T. Lee, MBA 1996

James R. Lenane, MBA 1999

Andrew Liu, MBA 2018

Susan Liu, AMP 189, 2015

Donald J. Lothrop, MBA 1989

Susan Rasinski McCaw, MBA 1988,  
and Craig O. McCaw

Joey and Ragnar Horn (MBA 1989)  
Global Initiative Fund

John B. Hurford (MBA 1965) Fund for 
Educational Outreach

André (MBA 1973) and Maria  
Jakurski Fund 

Eugenio Lopez (MBA 1980) Fellowship 
for Asian Studies

Luksic Family Fund for Latin America
Sebastian S. Man (MBA 1985) Asia 

Pacific Research Initiative Fund
MBA Class of 1961 Global Initiatives 

and Research Fund
MBA Class of 2005 Fund for China
Rajiv C. Mody (AMP 161, 2001)  

Research Fund
Özye in (MBA 2003) Family Fund for 

Global Understanding
Anand Radhakrishnan (MBA 2002) 

Global Research Fund
Sabancı Dinçer Family Global Fund 
Carlos (OPM 9, 1984) and Cecilia 

Sicupira Fund
Axelle Strain (MBA 2000) and Christian 

Strain (MBA 1999) Europe Fund

Samir Mikati, MBA 2013, and  
Yasmine Chamsi-Pasha Mikati

Abdu S. Mukhtar, MBA 2001

Farhad Nanji, MBA 2006, and  
Karen Nanji

Murat Özye in, MBA 2003

John W. Power, MBA 1974

Ashwin Raj, MBA 2000

Michael C. Roos, MBA 1988

Nabihah Sachedina, MBA 2013

Sara Schoeller, MBA 1996

Jack C. Tang (MBA 1951) Global  
Research Endowment Fund

Christopher P. Torto (MBA 1992) Latin 
America Fund

Bert W. M. Twaalfhoven (MBA 1954)  
Fund for Europe

Brahmal Vasudevan (MBA 1997) Endowed 
Fund for Malaysia and the Greater 
Pacific Straits Region

Sven (AMP 76, 1977) and Griseldis von 
Appen Fund

Kim Wahl (MBA 1987) and Cecilie 
Stoltenberg Global Initiative Fund

Frank Z. Wei (MBA 2002) Asia-Pacific Fund
J. Frederick Weintz Jr. (MBA 1951)  

Global Research Fund
Vivian Wu (MBA 2000) and Winston Wu 

(MBA 2008) Global Research Fund
Anna and Michael Zaoui (MBA 1983) 

Europe Fund
Elif Bilgi Zapparoli (MBA 1994) and  

Paolo Zapparoli (MBA 1994) Fund for 
Global Understanding

As of June 2019

Stacy Enxing Seng, MBA 1993,  
and Peter Seng

Nahyeon Shin, MBA 2010

Santpal Sinchawla, OPM 40, 2010

Gregory V. Stento, MBA 1989

Anushka M. Sunder, MBA 2013

Ling Yang, MBA 2008

Yihua Yang, MBA 2010, and  
Huang Zhong Ye

Hanxi Zhao, MBA 2002

As of June 2019

Global Research Funds

HBS Fund Investors Society

HBS is grateful to alumni and friends who have established more than 50 global research funds 
that advance an unparalleled understanding of business issues around the world for faculty, 
students, and staff.

The HBS Fund provides resources that support core priorities, including international strategy, 
which enable the School to deliver on its mission to educate leaders who make a difference  
in the world. In fiscal year 2019, the following HBS Fund Investors Society members chose to 
direct their leadership gifts toward global understanding.
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Malek A. Ali, MBA 1995

Daniel Budiman, MBA 1995

Hien Dao
Stuart L. Dean, MBA 1979

Janine J. Feng, MBA 1996

William K. L. Fung, MBA 1972

Rudolf W. Gildemeister, MBA 1998

Lin-Net Koh, MBA 1999

Kuo-Chuan Kung, MBA 1995

Raymond P. L. Kwok, MBA 1977

Seng Yee Lau, AMP 178, 2010

Warren K. K. Luke, MBA 1970

Minoru B. Makihara, AMP 75, 1977

Sunshik Min, DBA 1989

Fred R. Mouawad, MBA 1994

Henny Purnamawati, MBA 1993

Mark Schwartz, MBA 1978

Sue-Ohk Shim, AMP 171, 2006

Hugo X. Shong, AMP 151, 1996

Philip W. Stern, MBA 1982

Jackson P. Tai, MBA 1974

Veronica Tao Chevalier 
Bui Kim Thuy
James W. Wang, MBA 1996

Marjorie M. T. Yang, MBA 1976

Jaime A. Zobel de Ayala II, MBA 1987

CALIFORNIA ADVISORY BOARD
James W. Breyer, MBA 1987

Sonya T. Brown, MBA 2002

Tom Byers
Michael P. Cassidy, MBA 1991

Ralph A. Clark, MBA 1993

James P. Currier, MBA 1999

William H. Draper III, MBA 1954

Anne M. Dwane, MBA 1998

Abigail Lia Cohen Falik, MBA 2008

Jennifer S. Fonstad, MBA 1997

Brian Goffman, MBA 1994

Kenneth A. Goldman, MBA 1974

Amy Guggenheim Shenkan, MBA 1992

Blake J. Jorgensen, MBA 1988

Rajil Kapoor, MBA 1996

Terry D. Kramer, MBA 1986

Robert D. Lent, MBA 1985

William S. McKiernan, MBA 1985

Dinesh D. Moorjani, MBA 2003

Sunil S. Nagaraj, MBA 2009

Helen K. Riley, MBA 2001

Zack Rinat, MBA 1990

Nayla M. Rizk, MBA 1984

Diego A. Rodriguez, MBA 2001

Jesse T. Rogers, MBA 1984

Camille Samuels, MBA 1998

Fred Wang, MBA 1992

Peter C. Wendell, MBA 1976

Robert B. Zider, MBA 1976

EUROPEAN ADVISORY BOARD
Paul M. Achleitner, VIS 1984

Franca Bertagnin Benetton, MBA 1996

Julia A. Bojko, MBA 2001

Christoph-Matthias Brand, MBA 1994

Massimiliano Cagliero, MBA 1997

Marie-Christine Coisne-Roquette
Sherry Leigh Coutu, MBA 1993

Rodolfo De Benedetti
Jean-François Decaux
Margaret M. Doyle, MBA 1994

Erik N. Engström, MBA 1988

André H. François-Poncet, MBA 1984

Maelle Gavet
Mark D. Gazecki, MBA 2000

Alan G. Greenshields, MBA 1992

David A. Gutierrez, MBA 1994

Andrzej P. Klesyk, MBA 1993

Avid Larizadeh, MBA 2006

Marcos Puig-Guasch, MBA 1990

Neil A. Rimer, MBA 1991

Gianfelice M. Rocca, PMD 43, 1982

Christian P. Salamon, MBA 1988

Naren Shaam, MBA 2010

Nikos P. Stathopoulos, MBA 1995

Jean-Christophe Tellier
Kim Wahl, MBA 1987

JAPAN ADVISORY BOARD
Masako Egawa, MBA 1986

Ken Hakuta, MBA 1977

Emiko Higashi, MBA 1985

Tomonori Ito, MBA 1984

Daisuke Iwase, MBA 2006

Yoshihisa Kainuma 
Norihito Kodama, MBA 2006

Mika Kumahira, MBA 1989

Takashi Mitachi, MBA 1992

Yumiko Murakami, MBA 1994

Takeshi Niinami, MBA 1991

Kanoko Oishi, MBA 1988

Etsuko Okajima, MBA 2000

Thierry Georges Porté, MBA 1982

Takashi Takekawa, MBA 2006

Keiko Tashiro, AMP 181, 2011

Seiji Yasubuchi, MBA 1990

LATIN AMERICA ADVISORY BOARD
Lourdes E. Cabrales, PLDA 2016

Carlos F. Cáceres, ITP 1973

Miguel Cortes, MBA 1987

Felipe Antonio Custer Hallett, MBA 1979

Juan Pablo del Valle Perochena,  
MBA 2001

Ellen M. Guidera, MBA 1986

Gustavo A. Herrero, MBA 1976

André R. Jakurski, MBA 1973

Haakon Lorentzen, PMD 54, 1987

Andrónico Luksic Craig
Galya Frayman Molinas
Walter G. Piacsek Jr., MBA 1996

Alvaro Rodriguez-Arregui, MBA 1995

Veronica Allende Serra, MBA 1997

Woods Staton
Enrique Téllez-Kuenzler, MBA 1991

MIDDLE EAST AND NORTH AFRICA 
ADVISORY BOARD
Mohammed K. A. Al-Faisal, MBA 1996

Raja M. Al Mazrouei, AMP 186, 2014

Omar Kutayba Alghanim, MBA 2002

Cansen Ba aran Symes
Murat Çavu o lu, MBA 1994

Mayya S. Dabbagh, MBA 2002

Ismail A. Douiri, MBA 1999

HBS Global Advisory Board Members

The School’s global advisors are respected leaders in business, academia, and government 
from more than 40 countries around the world. They provide invaluable counsel and support 
for HBS’s global activities.

Hisham H. El-Khazindar, MBA 2003

Neveen El Tahri, PPL 2013

Fadi Ghandour 
I ık Keçeci A ur, MBA 1997

Ali Y. Koç, MBA 1997

Nabil F. Lahham, MBA 1998

Mikhail Lomtadze, MBA 2002

Walid Majdalani, MBA 1998

Lubna S. Olayan
Ziad Oueslati
Murat Özye in, MBA 2003

Alan A. Tabourian, MBA 1992

Paula Zazadze Arrigo, MBA 1990

SOUTH ASIA ADVISORY BOARD
Dhruv Agarwala, MBA 2002

Seema Aziz, OPM 39, 2010

Vinita Bajoria, GMP 10, 2011; AMP 183, 2014

Neeraj Bharadwaj, MBA 1995

Ashish Dhawan, MBA 1997

Hiran C. Embuldeniya, MBA 2005

Nadir B. Godrej, MBA 1976

Rajive Kaul, AMP 104, 1989

Naina Lal Kidwai, MBA 1982

Uday S. Kotak
Kumar Mahadeva, MBA 1978

Sanjiv S. Mehta, AMP 167, 2004

Munir M. Merali, AMP 184, 2013

Rajiv C. Mody, AMP 161, 2001

Priya Paul, OPM 28, 1999

Subramaniam Ramadorai
Renuka Ramnath, AMP 156, 1999

Suneeta Reddy, OPM 28, 1999

Saquib H. Shirazi, MBA 1995

Shashank Singh, MBA 2004

Jayant Sinha, MBA 1992

Bejul P. Somaia, MBA 1998

Ratan N. Tata, AMP 71, 1975

Naveen Tewari, MBA 2005
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GLC and GAB Members on Campus
More than 100 members of the Global Leaders Circle (GLC) and 
Global Advisory Board (GAB) convened on campus in October 
2018 for meetings designed to advance HBS’s global activities 
and to showcase new faculty research conducted around the 
world. Dean Nitin Nohria and Lynn Paine, the John G. McLean 
Professor of Business Administration and senior associate dean 
for International Development, hosted the two-day gathering. 

The schedule included regional advisory board meetings, the 
7th Annual International Research Symposium, and a keynote 
address by Ash Carter, former US secretary of defense and 
now director of the Belfer Center for Science and International 
Affairs at Harvard Kennedy School. The event concluded with 
an executive session led by Dean Nohria that examined HBS’s 
past and future international agendas.

1  European Advisory Board members and Europe Research Center (ERC) staff: Jan Pianca,  
ERC associate director; Andrzej Klesyk (MBA 1993); David Gutierrez (MBA 1994);  
Vincent Dessain, ERC executive director; Christian Salamon (MBA 1988); and Kim Wahl  
(MBA 1987) and Erik Engström (MBA 1988), both also GLC members.

2  GAB member Lourdes Cabrales (PLDA 2016); Fernanda Miguel (MBA 1997), executive  
director, Latin America Research Center; and Pippa Armerding (GMP 23, 2017), executive 
director, Africa Research Center.

3  GAB member Masako “Mako” Egawa (MBA 1986) with fellow board members during the 
executive session.

4  Dean Nitin Nohria with keynote speaker Ash Carter.

5  Professor Raffaella Sadun, one of three faculty members who presented highlights of their 
global research.

6  Esel Çekin (AMP 184, 2013), executive director of the Middle East and North Africa Research 
Center, with GAB members Neveen El Tahri (PPL 2013) and Cansen Ba aran Symes.

7  GLC and GAB member Ratan Tata (AMP 71, 1975) and GAB member Shashank Singh  
(MBA 2004). 
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For information regarding the Global Leaders 
Circle and ways to support HBS’s international 
efforts, please contact Beth McDermott, 
Managing Director of Development, 
bmcdermott@hbs.edu, +1 617-496-2384.

For information on the Global Initiative, 
please visit www.hbs.edu/global.

 ABOVE 
Faculty members who attended the 
immersion in Africa enjoyed this spectacular 
sunset while driving in the countryside.
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