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Shared Value Has Gone Mainstream
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Shared Value Momentum: By the Numbers
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Transforming Competition and Strategy
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Social Impact at Scale (U.S)
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Initiative

100,000 OPPORTUNITIES

A corporate coalition to engage at least 100,000 “Opportunity Youth”
age 16-24 who face systemic barriers to jobs and education by 2018

* Hire, retain and advance these youth while simultaneously meeting
partner companies’ talent acquisition and retention needs

Corporate
Coalition

Disseminate effective
practices around
recruitment, retention
and advancement
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Participating Employers
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Collective Impact
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Cross-Institutional Collaboration
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