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Reasons for buying products at 
MULTIAHORRO
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What is your perception of Multiahorro’s
relation with the community? 

No Answer
1.6%

Highly 
Beneficial
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Beneficial
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Somewhat 
beneficial
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BASE:  (316)  
Total :  Persons who 
know MULTIAHORRO
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Imagine that MULTIAHORRO decides to 
close its barrio-store. How would you feel?

No Answer
2.5%

It would 
matter a lot

50.4%

It would 
matter
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It would 
matter a 

little
8.5%

It would not 
matter
9.2%
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who know MULTIAHORRO



MULTIAHORRO
SUCCESSFUL BUSINESS MODEL INNOVATIONS TO BETTER SERVE 
BOP CUSTOMER NEEDS FOR GOODS AND SERVICES, PROFITABLY, 

UNDER ADVERSE BUSINESS, SOCIAL AND POLITICAL 
CIRCUMSTANCES 

Wilson Jacome       Luis E. Loria           Luis Reyes
IDE-Business School                   IDE-Business School                           TIA-Multiahorro
wjacome@ide.edu.ec lloria@e3group.org

Economic Environment &
Enterprise-e3

Global Poverty Conference
Harvard Business School

December 1 – 3, 2005


